‘Q O P

> ﬁ@# V@W 200 08 Resulfs

308.9 23.3 17.0




Ausiralia

Australia delivered EBIT

growth of 10%, despite the

impact of poor weather in

our key markets of

New South Wales and

Queensland during the first

quarter. By contrast, a strong second quarter trading
performance drove volume growth of 2% while the
business continued to recover cost increases and grow
margins.

Successful product launches included Glacéau Vitamin
Water, Kirks Ginger Beer and Powerade Edge and
Recovery. Glacéau was the standout performer and is
expected to sell almost two million cases in 2008, four
times the original forecasts.

Indonesia & PNG

EBIT tripled to $10.4 million, with the region achieving
solid volume growth of 4.6%. Indonesia experienced a
solid start to the year with local currency revenue growth
of 12.6%. This was despite a longer than usual rainy
season and the cycling of a strong first half

2007 result. The Indonesian operations

continue to drive the shift into the higher

margin aluminium can and PET bottle

formats and to grow share in the fast

growing Modern channel.

Brand Coke achieved strong volume growth of 20% driven by the
successful launch of Coke Zero in February 2008. Frestea also
performed strongly achieving growth of 10% as a result of the
continued success of the 500ml PET bottle pack.
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7 & Fiji

aland continues to capitalise on gains

n 2007 with a standout local
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ed efficiency and cost savings

 Trans-Tasman integration.

Food & Services delivered EBIT

growth of 7.2%. SPC Ardmona’s

(SPCA) international division expansion continues
to gain momentum, driven by the addition of a
number of new large customers and increased

ranging of packaged fruit products.
de was the standout performer,

by over 15% as a result of the
of Powerade Edge and

Y.
Coca-Cola also performed strongly with
growth of 6%. Relentless, a new energy

as had an encouraging start after its
n May.

SPCA's Australian business maintained earnings in
a difficult trading environment characterised by
general softness in the categories and the increased
competitiveness of imported products, a result of the
strong Australian dollar.

The Grinders coffee business delivered excellent volume
growth of over 15% with new business in restaurants, cafes
and key corporate accounts. The launch of the
premium Giancarlo brand in late 2007 has
been a key driver of the growth and
Grinders is expected to continue to
grow its share of the fast growing

coffee market in Australia.
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Pacific Beverages, CCA’s alcoholic beverage joint venture with
SABMiller, continues to increase its share of the Australian
premium beer market with its premium beer brands Peroni Nastro
Azzurro, Miller Chill and Miller Genuine Draft, while achieving
solid volume growth from the recently acquired Bluetongue
business. The international premium beer brands delivered
another half of more than 100% volume growth versus prior
period.

The business continues to benefit from the strong partnership with
SABMiller. As a consequence of SABMiller’s acquisition of the
Grolsch brand, Pacific Beverages has acquired the distribution
rights in Australia and commenced distribution of Grolsch in May.



SPC Ardhona Restructure®,

Sustainaoiliy @ CoA

ae
@
8‘
Coniacrs C
8
Q)‘
@





